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Luxury fast-forward. #legend is the first multichannel luxury lifestyle media platform 
for likeminded global tastemakers and trendsetters. We bring a new level of expertise, 

engagement and connection through exclusive content that is edgy, unique,  
beautiful and relevant. We celebrate legends in all senses of the word  

– including celebrities, changemakers and brands. 
 

Since launching in 2016, #legend has made a name for itself by covering luxury in 
a unique and provocative way that is dynamic, insightful and inclusive. Our striking 

photo shoots and thought-provoking features have made us the go-to magazine and 
online platform for likeminded tastemakers and trendsetters from across the globe.



C O V E R S

print

digital

inside fashion



F A S H I O N



B E A U T Y



C U LT U R E



C E L E B R I T I E S



I N F L U E N C E R



P R I N T  D I S T R I B U T I O N

C i r c u l a t i o n  –  3 1 , 8 0 0  c o p i e s

Hotels
Conrad Hong Kong 
East Hong Kong Hotel
Four Seasons Hotel Hong Kong
Grand Hyatt Hong Kong
Island Shangri-La
JW Marriott Hotel Hong Kong
Landmark Mandarin Oriental
Mandarin Oriental
Mira Hong Kong 
Murray, Hong Kong
Peninsula Hong Kong
Ritz-Carlton
Royal Garden HK
St. Regis
Upper House
W Hong Kong

Beauty & Fitness
Base8 hair & nail 
Bruneblonde Salon
Busy Bee
Essensuals
Hair Culture
Hair Corner
ii Alchemy hair & nail 
ii hair & Nail
IL COLPO
iki hair by il colpo
Leonardo3 Museum Hair Corner

M.i Salon
Saloon Roarguns
Ten Feet Tall
via il colpo

F&B Outlets
Classified Restaurants
Elephant Grounds 
Starbucks

Private Clubs
Aberdeen Marina Club,The 
American Club Town Club
American Club Country Club
American Club International
Cigarro Club
Clearwater Bay Golf & Country Club
Craigengower Cricket Club
Dynasty Club
Harbour City - Pacific Club
Hong Kong Aviation Club
Hong Kong Banker’s Club

Hong Kong Country Club, The 
Hong Kong Cricket Club
Hong Kong Football Club
Hong Kong Golf Club (Deep Water Bay)
Kowloon Cricket Club
Ladies’ Recreation Club
Royal Hong Kong Yacht Club

Shek O Golf and Country Club

Misc
Hong Kong Adventist Hospitals
Hong Kong Sanatorium & Hospital
CLUB ic

Gala dinners
China Coast Community Charity Gala
Dorian Ho Bridal Gala 
Hong Kong Cancer Fund Gala
Romanov Ball 
Youth Diabetes Action Spring Fling 

Events
10x10 pitch night
Art Central
Brazaville Foundation Gala
Centrestage fashion expo 
Conscious Creativity Festival
DNCE Private Party
FilmAid Gala
HK APA Ball 
Jimmy Choo anniversary party
Men of Hope 
Peak 24 
Polo After Dark
Rolls-Royce
SPCA 95th Anniversary Exhibition
The Innovation

35%
VIP

17%
New-stands / 
Bookstores

5%
Promotions /  

Business Partners

43%
Hotels, leading banks,  

private clubhouses,  
fitness clubs,  

serviced apartments,  
spas and salons,  
restaurants and 

retail outlets



R E A D E R  I N T E R E S T

89%
Partake in fine dining 
at least once a week

4,000,000+ HKD
Average Household 

Income

91% 
Shop for brand name  
beauty and grooming  

products regularly

76%
Own/collect luxury watch 

& Jewellery Pieces

32%
Own at least  

one luxury car

87% 
Regular consumers of 
Luxury fashion brands



R E A D E R  P R O F I L E
P R I N T

45%
34%
21%

38%
30%
22%
10%

58%
42%

30-45
46+
18-29

C-Suite+
Senior Mgmt
Entrepreneur
Others

Female
Male

Age

Position
Gender



R E A D E R  P R O F I L E
O N L I N E

56%
29%
15%

26-45
18-25
46 & above

Age

58%
42%

Female
Male

Gender

40%
31%
25%

4%

Senior Mgmt 
C-Suite+
Entrepreneur
Others

Position

72%
28%

Mobile
Desktop

Device



K E Y  O F F E R I N G

Print Advertising Online Advertising

 

 

Nana 
Ou-Yang

Luxury Fast-Forward
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HK$50



K E Y  O F F E R I N G

Setting the Pace
CEO Marc Glimcher believes the Asian art world is on the cusp of its next great evolution

行政總裁馬克．格里姆徹認為亞洲藝壇正處在下一波巨大變化的開端

/text/ Stephen Short  /portrait/ Timothy Greenfield-Sanders

This is a very big moment in Hong Kong.  
Its importance cannot be overstated. With Art 
Basel, Art Central and now H Queen’s – it’s one of the 
most consequential moments we’ve seen in a long time. 
So many galleries are opening or expanding. So we’re  
taking that seriously like everyone else, and bringing 
one of our most promising Asian artists in the world 
[Yoshitomo Nara] and one of our up-and-coming stars 
[Loie Hollowell]. Everybody’s trying to hit a home run.

What’s happened in China is all a very natural 
progression when a culture comes onto the main stage, 
especially at a time when things are becoming more 
global. China’s gone through this evolution from this 
kind of critical moment when you go from calamity to 
great prosperity, or an increase in prosperity, and that’s 
a dynamic which causes very powerful change in the 
art world. And then it becomes everybody’s fascination, 
and then gets oversold and overhyped, and there’s a sort 
of crisis and everybody has to think about it again. So I 
compare what’s happened in Chinese contemporary art 
very closely with what happened after the [Second World 
War] in New York. And it’s just evolving more rapidly. 
What that means is that as a global cultural player, China 
and Asia’s position belongs on the main stage and will be 

香港正處在舉足輕重的時刻，其重要性不言而諭。從巴塞爾
藝術展、Art Central，到現在的H Queen’s，這是我們長期以來
見證的最具影響力時刻之一。眾多畫廊在這段期間開張或擴充。
因此我們也不敢掉以輕心，這次在H Queen’s的全新空間開幕，
我們以舉世聞名的亞洲藝術家（奈良美智）及其中一位極被看好
的新晉藝術家（Loie Hollowell）揭開序幕，希望藉此打響知名度。
中國所發生的事是自然發展，尤其目前所有事物都變得更為

全球化，而文化成為舞台上的焦點。中國經歷了來自關鍵時刻的
變革，從動盪艱難走向繁榮昌盛，人民也愈來愈富裕，推動藝術
界產生影響深遠的改變。然後，藝術成為令人神往的領域，繼而
銷情上漲，整個市場陷入狂熱，接著發生危機，然後每個人都必
須重新思考。我認為現在的中國當代藝術，跟（二次大戰後）在
紐約發生的情況十分相似，只不過現在的變化速度更為快速。因
此，作為全球文化界的一分子，中國和亞洲都是藝壇上備受注目
的焦點，也擁有無遠弗屆的重要影響力。換句話說，這些傑出的
藝術家都會成為非常重要的歷史人物。所有歷史都會一再重演。我
們正在注視亞洲藝術和亞洲文化世界即將發生下一波巨大變化。
當你走進奈良美智的展覽現場，你會感受到一種記憶中曾經 

有過的情緒、一種渴望，一種屬於記憶而非親身經歷的感覺。 
置身於放滿了奈良美智作品的環境中，你會全身充滿這些感覺。
他筆下的小女孩是一個工具，類似威廉．德．庫寧作品的神來 
一筆，她觸發了我們內心的某種感情，因此奈良美智備受世界歡
迎。相較於日本的「超扁平」藝術家，他的創作極少，作品也極為
搶手，連帶使他成為市場上熾手可熱的藝術家。

From left: Song Dong, Mirror Windows and Bottle Rack Big Brother (installation view); gallery owner Marc Glimcher 
左圖起：宋冬的裝置藝術作品《無用之用：瓶架大哥》（展覽現場）；畫廊老闆馬克．格里姆徹 /I
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[interview] PACE GALLERY [interview] PACE GALLERY

H QUEEN ’S  –  HEADQUARTERS OF  ART  AND L IFESTYLE 
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Social Media Advertising Custom Publishing



S P E C I A L  P R O J E C T S
L A  P R A I R I E

Print Social Media Online advertorial



S P E C I A L  P R O J E C T S
F E N D I

T I F F A N Y  &  C O .

Print Social Media Online advertorial



S P E C I A L  P R O J E C T S
A  L A N G E  &  S O H N E

Print Social Media

Display banner advertisement

Online advertorial



S I G N AT U R E  E V E N T
#legend100

#legend100 began as a measure of top digital players 
on Instagram and has since become the authoritative 
index of Hong Kong’s most influential key opinion 
leaders. Digital influencing has grown from a niche 
subset of participants to an industry of its own that 
now sees leaders, celebrities and socialites alike 
magnifying their influence across social platforms.

Our index follows the tremors and shifts in the  
social media landscape and showcases a carefully 
curated cohort of 100 influencers across Hong Kong 
from established players to new-comers in an annual 
print issue. 

This year we launched a dedicated microsite to house 
the #legend100 where each influencer is individually 
profiled alongside regularly updated features of 
the selected 100. To complete the omnichannel 
experience, we celebrate our list with an eagerly 
anticipated annual party.



R AT E S
P R I N T

SPECIFICATIONS
Frequency: 12 months a year
Colour: Four colour
Binding: Perfect Binding

File Format: PDF high quality print (modified) 
Images 300dpi or higher
CMYK colour setting
Colour Proof: Digital proof with iSO 39L Standard 
(latest version) directly output from the pdf file

Dependent upon availability 
of space and subject to the 
following surcharge:
Fixed position: 20%
Page facing editorial: 15%

GUARANTEE POSITIONS DIGITAL FORMAT

Booking: Six weeks preceding the month of publication 
Cancellation: No cancellation accepted after 10 weeks preceding the month of publication
Material: Five weeks before publication date

Standard Advertising

Standard Advertising

1 x insertion

1 x insertion

3 x insertion

3 x insertion

6 x insertion

6 x insertion

Full page - ROP

Outside back cover

Inside front cover spread

HK$80,800

HK$138,800

HK$220,800

HK$78,000

HK$135,200

HK$212,800

HK$76,800

HK$131,800

HK$209,800

HK$153,800

HK$103,800

HK$93,800

Double page spread - ROP

Inside back cover

Advertorial

HK$161,800

HK$108,800

HK$98,800

HK$156,500

HK$105,800

HK$95,800

RATES IN HKD PER INSERTION

SPECIAL INSERTION



R AT E S
D I G I TA L

RATES IN HKD PER INSERTION

Desktop Mobile

Display Advertising Dimension (D) Dimension (M) Format CPM Note

Billboard Banner 970 x 250 (W x H) 320 x 100 (W x H) gif, jpg, png HK$420 3rd party ad tags supported

*Boosting of social media post above HK$10,000 will require 20% loading fee

gif, jpg, pngHalf Page Banner 300 x 600 (W x H) 300 x 600 (W x H) HK$320 3rd party ad tags supported

jpgSocial media post N/A N/A HK$30,000 2,000 Boosting
jpgOnline Advertorial N/A N/A HK$40,000 Materials provided by brand
jpgSocial Circle N/A N/A HK$50,000 5 images provide by brand

gif, jpg, pngSticky Ad Banner N/A 320 x 100 (W x H) HK$380 Mobile Only



S O M E  O F  T H E  B R A N D S  W E  W O R K  W I T H



C O N TA C T  U S

LEGEND PUBLISHING (HK) LIMITED 
22/F, One Hysan Avenue
Causeway bay, Hong Kong

Head of Sales

Business Partnership Director

Business Partnership Manager

Tony Cheong

Athena Chan

Barbara Mak

+852 6081 3987

+852 9779 4689

+852 9269 7882

tony@hashtaglegend.com

athena@hashtaglegend.com

barbara@hashtaglegend.com


