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We are #legend

#legend is a disruptive and innovative 360°-multimedia
platform that features the essentials in luxury lifestyle. Today,
as an omnichannel across the print and online space, #legend
targets on the forward-looking millennial and delivers thought-
provoking content, events and activations. Living in the fast-
paced digital era, #legend strives to inspire, influence and
engage the new generation around the world.

Our bi-monthly print publication is distinguished by its
contemporary design, intelligent features, lively columns and
on-the-pulse stories, seamlessly complemented by an online
platform of breaking news, fast-twitch commentary, video
interviews and innovative digitorials.

From art to dining, fashion, business, travel and wellness, we
bring new vision to the full gamut of experience by profiling
the legends, game-changers, tastemakers, disruptors and
instigators shaping and changing our world.

Time is today’s ultimate luxury. Our passion makes your time
better spent.

Inspiring change and disrupting industries - the stuff of legend.



Hall of #legend



fashion

blazing
hues




fame

B,

e Sl i
el i
T
et

Thischuming ml-piotcsoding
sl scomtllationof il e i
gt etceenswialond maisieam i
CAMERON DALLAS 10 AR ENGSTRAND.
aboutpofctdatsnd bisesbeneat e Daomo

v Mt G i o Pty

uo.Jowied

gemma
chan

Fiom Lo 1oL A amd ol o Holysond
s GEMNACHAN s e ot ong Kong g
NNELIS-CHALAN A ERAN HO kel e
. gtk ot sian mmumityand f e cotualy
gl i Longinmol

e ol T e

john
#legend

Hesthemansstbasumanethor
o o
forottarconl- andont
ooy, Ot Ty

sl
D, ol

fame.

auiydasol

Danish model JOSEPHINESKRIVER i your aceruge
modelshe’sa Vitoria'sSecret Angel, I hisexclusi
shares it KIN BUTKOLLAR ber

apirations and boseshebopes touse ber fume forgood

yuri

ben?bandof i Genenation b SNSD tewte ot e you g
T Acgend oo Sl ANDYNOF et VORI KWON, o
it about e and e ot




boauty

Jennifer Tse x Clé de Peau Beauté

Aloxa's
Horo Products

beauty

skincare
v
SUBLIMINAL
Anytine, anyzshere: Chanelsformula forsuccess
Sublimige L Crme Yeus insbolecomfot.
el
the prouce. )
« phmp
xprevion Sotandradine t mlsontohe ki andsoothoins e s
Sublimagest. 0 -
Novambr 2017 Wagand 215

potions

#father’s favourite

Ditcthelame tie - orzorse,amug - andtreat dad 10 it assuazeashe thinks s

N REN | 3 PENHALIG n A
H(ew) wrpleLabel BelgraviaChypre KURKDJIAN Monde
s The maisonts et
e
boproudtodipay.ins | the crispress ofresh | London colection, ragrance magires the | formen capluros the
‘aharmonyof nergyand | warminoftobaczo dacs.Bergamot, oak | thesky meets tesea. | cogant bolle. Hore,
et notes. Anofaci .
forstof mossypine | smooth suades. A chypro siructue, whie | bigarade sy transiom | oud assa, creating
s,
cocar wood s dlevaiod s «
by sy bitroange for | 15 petect fo the country | and oso addian cement | asmine and st it of safon, One for
asansu fnch gentleman uho woud i | of chc moderny othe. | whper ofmusk s as | the explorers at heart
ofa grand ostato. aswaxngasadayon | and iodcatng.
thowater a perfect
Summertime scent.

——en

GOOD V'IBRATION

lraly’sbes

ket beauty secret laumcbesin Hong Kong,
@ites SARAHENGSTRAND

e
Revered sine the daysofthe Roman Empie For e healingtherms!
amourte

watersand s hesutying st bronine-odineichmod.

thepasport
s e CHO ool opmelclps s

aunchedher cponymons skincarcbrandar Harvey Nichols,

berof ol e s conpto e

ey Cheideaar
e nesence,
Errgea vhaenew ins.“Iesagood it of

e e idesnd o, ol ol vl e odinie
autulusside. This st bsi ricipe”
" ingerensve bckgoundin heisey nd demtcon,
Magra combind scenceand e o et e amed-Long i
Formula”amessingseven powerulantoxidants - including Coio,
itamins Cand ., alpha-ipoic sidand iisinierafoundin the ich

esionaf Casrxaro Terme - erline helpswomen nd halance, by
andwelbeing
Buthow exacty canacosmec i help wich wel-eing? Through

.
heenersy e asnstionor ot by and i e e
inabocte” Cheivla’ 8

oldaydestintionforlealans. Now,youcanenjoy the benefcsvithout

beautique

#plastic not fantastic

Lysoasky
Sourel
With 33 prcerrauatrign s, o cowrrs
o schefbomuty bty Asc fom
oD o ok i
vﬂwmes s oncaon, and decroasas pufinoss and
Bastof 5 Sstainabi fom he round up
oo e sl o o s
ecological managerent. The packagng s recyciale and
biodegrackoi, 100

: KaaeRwis
T anmbientof Scaraven i an o
esarians oy e Ao poGug e

g
ioaflatie s the futre o

Bultry S0t sy, ch and i, ese s aremade i
onlyorganc, i nanestod aninon GO rgrednts, The
esul 5 sensual, ossy and motusng boost ot

o el o s, Lkol Kan Gran amabach

procct, they e henc:-pourecto ersur qualfy Addonal

heres o placic n o packicing ok sk dak vt n
s bottes that block gt and prolct 1o scate ol witin

4 AvEDA

ocnabo it Pwpckgng koo s s bt
hobrands Ful Gk Recycing Programt

o T Minds Fcia Toner

Fomaiee o colecien P oovzs.nconian
i tone contains niscrade,perthenc, vich hazea
comomie xnwmunﬂham-amhﬂnsggmlnn 5
egutes sebum prodcion 1 iy Tzones, and cams i
i s g o koo ponpete 1
house i an ambar iass botte, whih keeps thangredrts
bl anlkavos  beauicontineyou can s forjers.

130_segona Aor 2016




ewellery & watches

time keeper

WO new timepicces

the Oympic Games S imes since 952 This
Sty commiment hasdeined hebrands.

precisionimovatonand pasion Nododbe

disincevatches ol of the Ohmpic s
k. el

recn,bluc e Expous

avibrantcoourdeignand il pii the
collcionvas nspird by sopuatches o Fomio o et Oy G
thebrandspst-suchaschoscused seehe et
1076 GamesnMoneres and nbruck o

-

nthe case-back thresanodisd

it charkmathey s iy posess #

jowelery

sparkle

s RN

ssyourwandrohetakenon
ermoniocone
withthe hat e migh ho

beime toupgradeyour
jewelery game. Atouch
oftheightamountof
sparle. ahineofdeam and
asophitcatd tac ha cakches the cye as.
the sun climbs ighercoubdjuscbe he answer
Jourbreery stlestakes sty on

A\( VIR CRUSH

url/z'v\ ASMINEANG

andbreader Madmoisele Chanl woukd
de chicyatted,ofcours, il
awhite i [ — o yered i,
padded
andabracee
ks Finished How gold. &
d b,
<omp Hofth Atthe endofthe day wh
henthe  quited
quited motifhss hecomc oneofthebrands thirsurfce, Spprecitionofthe e chingsinf oot
Sgnture symbols. Inface, e probabiyone Whats espec — Jiob
st Coco canbe
asaple ccssiory
I lyering dasic
Jimiededition mike-upcollcrion, s wellas  themdealforcveryday wea. Thy work
prisngthestye onepeceiookor Precnente oot
C Fromed for T
by havbeen  instance S

95 tisgona Septamber | October 2016

PLAIN SAILING

The Omega Seamaster 1948 ce\ebraies the

omega

he workdcmosteputsblenduiverslly
u

embossed ogoat12clock,butthey remain
Contemporaryandapproprist o modern
astes. Thewo medls v it simia it

W
polishedcrown, The main diffrcnces cin
the damond:-polished 18K whic gold hands
andhe i

The Scamaser g4 Smal Seconds comes

collection's
elegance proves to be another great hit

asmallsccondsregister,while e Seamaster
08 CentralSccond imepisce comes with
Danine i i)
withwhiceSuper-LmiNos, Th
Sctondimotanen e e

o withspoverreserve of o hours,whi
the CentralSceond made runsonche Omegs
calibve 506 wichsshours o poveresere.

i

ofthe

conifd,
incericy

Eaton chelames Bondwarch” adomming the wriss

casehack,
by Ot patented Naisd Lock syseem

when acquered i
Jogo,aChris-C
aieraf,
AirForce,
Limited Edition there
Airborce arconly i
year Sotr

When

thewarended.

wouldic

The Seamster collectionreminsoncof

beauty&jewolery

buigar

MODERN-DAY D711

s o /,,,/m,, i

o s




Influencer

ntoamesplsionof e - and s e iy ok e marige

"--'—% ‘@maggie_stadelmann

ELVANT

bt

e ey
SRR

I HARIN LEE
et
L Shot oo iProne XA
———, [T —
e i o i 9

Wit ey e
et —

P —
e e e
[
g
e e e
e nocpayingatcntion
SRR i g e e

e vl sl e b
A e

T —
i
bty e o g
T ot s e i s
[t e

e s
i

games TGy
i et

SEERERE MR istntothe ear, nd everforge youroriginl et

nfuencer huoncer discover people
Lo o i
[ e R e ALEXLAM LOUISE WONG
o=
ey o s I S o e
i s —
R et e -]
ey fiertst ooy e
ety ooty e ——
i
oty ey e e —
peedy e RS Sy oo
i fr s onbtes v s Ch s [ —— et
SRR froteimm ot A o ety
R ———— freSrtes
Wit it ey
o - ity Jiebatenitg
e — e
o S s [
e — b it
ey W e ——— e - [ ——
Wit st N o el o] — [ ———
[a——— gt e AT— o
proen e
ot s s
s B — S .
rmm——— s i s i A e

Charles Lam (@charites) Jessie Li (@4evajessie)

~_Exery time leginamusicproject never el know
‘where thejourney willakeme, esaprocess o disonery nd
Timblessedthae ] cantake this ourney..”




culture

locaton ocation

white night

M

ocation

ANIGHT AT
THE OPERA\




PHYSICAL LOCATIONS

Circulation - 31,800 copies

5%
Promotions /
Business
Partners

17%
New-stands /
Bookstores

43%
Hotels, airline and
VIP lounges, leading
banks, private
clubhouses, fitness
clubs, serviced
apartments, spas and
salons, restaurants
and retail outlets

location

BULK DISTRIBUTION

Hotels

Conrad Hong Kong

East Hong Kong Hotel

Four Seasons Hotel Hong Kong
Grand Hyatt Hong Kong
InterContinental Hong Kong
Island Shangri-La

JW Marriott Hotel Hong Kong
Landmark Mandarin Oriental
Mandarin Oriental

Mira Hong Kong

Murray, Hong Kong
Peninsula Hong Kong
Ritz-Carlton

Upper House

W Hong Kong

Beauty & Fitness
Bruneblonde Salon
Ten Feet Tall

F&B Outlets
Polo Bar, Central
Starbucks

Private Clubs
Aberdeen Marina Club,The
American Club Town Club
American Club Country Club
American Club International
Cigarro Club
vip Craigengower Cricket Club
Discovery Bay Recreation Club
Dynasty Club
Harbour City - Pacific Club
Hong Kong Aviation Club
Hong Kong Banker’s Club
Hong Kong Country Club, The

35% Clearwater Bay Golf & Country Club

Hong Kong Cricket Club
Hong Kong Football Club
Hong Kong Golf Club (Deep Water Bay)
Kowloon Cricket Club

Ladies’ Recreation Club

Royal Hong Kong Yacht Club
Shek O Golf and Country Club
Voting Members’ Box at Shatin
Racecourse

Misc

Hong Kong Adventist Hospitals
Hong Kong Sanatorium &
Matilda International Hospital

Gala dinners

China Coast Community Charity Gala
Dorian Ho Bridal Gala

Hong Kong Cancer Fund Gala
Romanov Ball

Youth Diabetes Action Spring Fling

Events

10x10 pitch night

Art Central

Brazaville Foundation Gala
Centrestage fashion expo
Conscious Creativity Festival
DNCE Private Party

FilmAid Gala

HK APA Ball

Jimmy Choo anniversary party
Men of Hope

Peak 24

Polo After Dark

Rolls-Royce

SPCA 95th Anniversary Exhibition
The Innovation



readerships
LEADERS, TITANS, PIONEERS

Our HNWI readers define the 21st century retail lifestyle paradigm

age

49%

40 and above

11%"'.[
Under 29

o v
30-39

position

26%
Senior
Management
Professional

29% —
MD

President
Owner

gender

39%
Male

61%

Female

— 13%
Others

32%

CEO

Chairman
Executive Director

CONSUMER EXPENDITURE

79%

Luxury fashion

68%

Luxury watch and fine jewellery

82%

Beauty

89%

Wellness, dining and travel

21%

Yacht, private jet and automobile

HK$4 million & above

Average annual household income
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recent projects
ROSEWOOD

RESIDENCES

HONG KONG

Celebrity alignment: Hyo-Joo Ko
Following: 559K

Engagement rate for post: 4.06%
Views: 55,082




recent projects

Sky Ho Stephanie Au Leo Fung




#Iegend ]OO online coverage:

In celebration of Hong Kong's top 100 most influential figures,
#legend held an exclusive #legend100 party at Hong Kong'’s
newly opened luxury residence K11 ARTUS.




events

Media x Mumm Party MGM Macau Opening and DFS: Masters of Time X
with Siwon Choi and MC Jin ~ AmfAR with Liam Hemsworth exhibition in Macau with
and Siwon Choi Phillip Lim & Pokras Lampas

Thomas Sabo’s Flagship Philipp Plein Singapore Store Art Central X Ralph Lauren
Opening and Dinner with CL Opening and Party with with Bryan boy & Pokras
HyoYeon Kim Lampas

Men of Hopes 2018
Winner Edward Man

opportunity

integrate
(360 packages)

Streamline your message across our print, digital and value-added platforms.

value-added

crossover creations

Working with our creative team, brands
can work singularly or together to design
and market special edition products

to our highly affluent and influential
subscribers.

events

Our team is well versed in creating
outstanding events — from intimate
lunches to corporate breakfasts and
black-tie galas.

custom publishing

Let #legend’s smarter storytelling and
cutting edge design embolden your
vision.

digital

eDM

Our subscriber database will be available
for sponsored eDMs and puts brands in
touch with a carefully targeted market
segment.

digitorial
Editorial and multimedia presentations
created for our partner brands.

social media

A survey-based social media platform
that provides brands with valuable
consumer insights.

subscriber e-letter

A weekly newsletter will be published
to keep our subscribers up-to-date on
everything trending in Hong Kong.



rate

specs deadlines
Frequency: 8 issues a year Booking: Six weeks preceding the month of publication
Colour: Four colour Cancellation: No cancellation accepted after 10 weeks
Binding: Perfect binding preceding the month of publication

Material: Five weeks before publication date

rates in HK$ per insertion

Standard advertising 1 Time 6 Times

Full page - ROP HK$80,800 HK$76,800
Double page spread - ROP HK$161,800 HK$153,800
Special Insertion 1 Time 6 Times

Outside Back Cover HK$138,800 HK$131,800
Inside Back Cover HK$108,800 HK$103,800
Inside Front Cover Spread HK$220,800 HK$209,800
Content Page HK$98,800 HK$93,800

For Front Cover , Inside Front Cover and other prime position, please contact Sales Team

sizes in mm (height x width)

Type Trimmed Bleed Type area
Full page - ROP 300 x 230 306 x 236 280 x 210
Double page spread - ROP 300 x 460 306 x 466 280 x 440
Front Cover Reverse Gatefold 300 x 227 + 227 306 x 230 + 230

guaranteed positions
Dependent upon availability of space and
subject to the following surcharge:

Fixed position: 20%

Page facing editorial: 15%

digital format

File Format: PDF high quality print (modified) Images 300dpi or higher.
CMYK colour setting

Colour Proof: Digital proof with ISO 39L Standard (latest version) directly output from
the pdf file




website

Our game-changing digital offering aims at reaching readers
whose consumption of information goes beyond traditional
media. With our editorial expertise, we tailor our production
to what specifically works best for the online ecosystem
— as distinct from print publishing: interactive multi-media
stories, fast-twitch commentary, instantaneous coverage of
exclusive events and shoppable features.

Unique monthly visitors — 80,000 / Monthly page views — 130,000




digital exclusive




video content

social media
content creation

Creating original content and consulting on
social media strategy for brands and influencers in Asia

PHILIPP PLEIN IC MAGAZINE TIFFANY & CO.

SALVATORE FERRAGAMO LANKWAIFONG.COM #LEGEND100HK GIFS

MARC JACOBS BURBERRY GUCCI




facebook
f3 Hashtag Legend

instagram
& @hashtag_legend

milestones

# 335,000+ likes

# 1,500,000+ reach for Donnie Yen'’s Top 5 Facts video

# 548,000+ reach for Coco Lee’s cover story in Chinese

# 232,000+ video views of Liam Hemsworth’s cover shoot BTS
# 75,000+ reach for Gaile Lok’s go-to make up video

Performance compared to our competitors

Link in bio
# 38.1K followers
Age 18-34: 71%
Women: 57%
Top Cities:

Top Countries:
1. Hong Kong: 18%
2. United States: 18%
3. United Kingdom: 13%

1. Hong Kong: 18%
2. New York: 11%
3. London: 5%



online readership

game-changers, tastemakers,
disruptors, instigators

Our young viewers define the 21st century retail lifestyle paradigm

age gender

42%

o
13% Male

45 and above

58%

Female

87%
18 - 44

desktop vs mobile traffic

23%
Desktop /
Tablet

7%
Mobile




#legend100

#legend100 is a series of ground-breaking lists which use a
combination of editorial integrity and hard data to rank influencers
with a focus on engagement and quality content.

#legend100
#legend100hk
#legend100china
#legend100fashion

#legend50genz

advertising

ARTUS

ROSEWOOD

RESIDENCES
HONG KONG

PIAGE]
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# Billboard ( Desktop & Mobile)
# Middle Banner 1 ( Desktop & Mobile )
# Middle Banner 2 ( Desktop & Mobile)
# Wallpaper ( Desktop & Mobile)

# Top Carousel ( Desktop )
# Bottom Sticky Ad ( Mobile ) * No Billooard ad appear at the same

#eDM (Email)

# Write-up Digitorial

# Customized Video



Billboard
Wallpaper
Middle Banner 1
Middle Banner 2

Customized Video

Customized Content

Write-up Advertorial

eDM (12,000 database)

Top Carousel (Top Slider)

Sticky Ad (Bottom)

Instagram & Facebook

rate

Homepage 50% SOV

2 Weeks 4 Weeks
HK$30,000 HK$55,000
HK$25,000 HK$45,000
HK$20,000 HK$40,000
HK$20,000 HK$40,000

upon request upon request

HK$30,000

HK$18,000 one-off

HK$38,000 HK$80,000

Desktop 50%SOV

Post

HK$20,000

ROS - 50% SOV - without homepage

2 Weeks 4 Weeks

HK$60,000 HK$100,000

HK$40,000 HK$80,000
HK$40,000 HK$80,000

upon request upon request

Mobile 50% SOV
2 Weeks 4 Weeks

HK$38,000 HK$70,000

(Inclusive of HK$2,000 boosting fee and HK$2,000 handling fee)

File Format: JPEG/HTML (for eDM)
File Size: Under 1000kb

Video File Format: MP4
File Size: Any (auto-compress on our end)




main

page ad spec

Platform Description Desktop Mobile Format Support Ad Tag?
Dimension (WxH) Dimension (WxH)
Desktop / Mobile Top Billboard 970 x 250 320 x 100
Desktop / Mobile Mid Page Banner 1 970 x 90 300 x 250
GIF (Animated or Still), Yes
Desktop / Mobile Mid Page Banner 2 970 x 90 300 x 250 JPG, PNG
Desktop Only Top Carousel 1250 x 600 N/A
Mobile Only Mobile Sticky Ad N/A 320 x 100
Desktop / Mobile Wallpaper 600 x 600 600 x 600 JPG, PNG Pixel Tracker Only
(Repreated
Pattern),

non-clickable

*Remark for Top Carousel: Support Video Formats in larger file sizes - but only through 3rd Ad Tag

S ad spec

Platform Description Desktop Mobile Format Support Ad Tag?
Dimension (WxH) Dimension (WxH)
Desktop / Mobile Top Billboard 970 x 250 320 x 100
GIF (Animated or Still), Yes

Desktop / Mobile Mid Page Banner 970 x 90 300 x 250 JPG, PNG

Mobile Only Mobile Sticky Ad N/A 320 x 100

Desktop / Mobile Wallpaper 600 x 600 600 x 600 JPG, PNG Pixel Tracker Only

(Repreated
Pattern),

non-clickable

*Remark for Mid Page Banner: Only On Following Sections: Category Page, In-Article, Legend 100 Section

Max File Size

100KB

Max File Size

100KB




Main Page Ad ROS Ad




