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Luxury fast-forward.

#legendis the first multichannel
luxurylifestyle media platform for
like-minded global tastemakers
and trendsetters. We bring a new

level of expertise, engagement,
and connection through exclusive
content that is edgy, unique,
beautiful, and relevant.
We celebrate legends in all senses
of the word - including celebrities,
changemakers, and brands.

Since launching in 2016, #legend has
made a name for itself by covering luxury
iNn a unique and provocative way that
is dynamic, insightful, and inclusive.
Our striking photo shoots and
thought-provoking features have
made us the go-to magazine and
online platform for like-minded
tastemakers and trendsetters from
across the globe.
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| TORIAL
CONTENT

L\ #Watches & Jewellery

#Fashion
L #Beauty
- _ #Dining
#Travel
#Culture
#Tech & Motors
| #Art & Design
| #Influencer
ﬁ #lcon ::__l‘g'-;_:-;_:"_;:_.




EDITORIAL
CALENDAR

2025

JANUARY

#STYLE REAWAKENING

New Year, New You:
Personal Transformation Stories

FEBRUARY

#THE INFINITE EMBRACE

All aspects of Y Generations,
Love, Lifestyle and way of living

’ ™
AHN BO HYUN

MARCH

#THETREND PROPHECY

Fashion issue, New Collection,
New trend of the season
Special: Fashion Preview

hashiaglegend.comith 3

APRIL

#SPLASH OF LEGEND
Pop Culture, Global Trends,
Thai festival

Regional Songkran Festival Cover
Thailand & Hongkong




MAY
#UNDERSTATED

SOPHISTICATION
Casual Elegance,
Fashion-oriented, Simplicity,
Effortless elegance

JUNE

#LUMINOUS LEGACY

Watch & Jewellry issue
Pride Month
Special: Wellness

hashtaglegand.com/th

#legend

JULY

#HIGH HORIZON

Sophistication, Haute Couture,

Luxe Culture, Luxury way of living

Special: Jewellery Preview

AUGUST

#PURE OPULENCE
Natural High, Beauty Focus,
Cosmetic, sense of artistic
Special: Beauty Workshop




SEPTEMBER
#SONNET OF STYLES

Watch & Jewellery issue
Fashion Issue (Autumn/Win-
ter2025)

Special: Hashtag Legend TH's
Anniversary

OCTOBER

#ARTIST'S ODYSSEY

Art and Design, Design-oriented,

The legendary kind of art piece

NOVEMBER

#THE SENSE OF WANDERLUST
Travel, Outbound, Destination,

Seasonal Vacation

DECEMBER

#LUMINESCE LEGACY
Entertainment, Celebration,
New-Year activities, Joyful with
Style
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REAER
| PROFILE
| MAGAZINE |

. AGE GENDER

21% 18 - 25 58% Female

56% 26 - 45 42% Male '
23% 46 & above

POSITION

45% C-Suite+

41% Senior Management

* 11% Entrepreneur
3% Other




MONTHLY
MAGAZINE

Circulation: 80,000 copies
Distribution: On-stand Nationwide |
VIP & Subscription | Special Channels |

E Magazine
-

g

J.
i
Farwind

SPECIAL CHANNEL

HOTEL & WELLNESS
Capella Bangkok

Four Seasons Hotel Bangkok
Siam Kempinski Hotel Bangkok
The Peninsula Bangkok
Rosewood Bangkok

Kimpton Maa-Lai Bangkok
Hyatt Regency Sukhumvit
Indigo Hotel Bangkok

Centara Grand & Bangkok

JW Marriott Hotel Bangkok
Grande Centre Point Terminal 21

Madi Paidi Bangkok

HOTEL & WELLNESS
Anantara Siam Bangkok Hotel
Soho House Bangkok

St. Regis

Dusit Thani

INTERNATIONAL HOSPITAL

Central General Hospital

OTHER

Eastern & Oriental Express
Thailand Privilege Card
National Library of Thailand
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AGE GENDER

32% 18-25 55% Male
66% 26-45 45% Female
2% 46 & above

POSITION
19% C-Suite+
61% Senior Management
18% Entrepreneur
- 2% Other

-~
-
.‘
Ao
e
-
-

-
-

~.
\;—’ - M".‘-
[

o oMy -
".'nl‘ -ﬁ‘w le ‘.




travel

#legend100 #video #print

#ENTERTAINMENT

Lisa's iconic moments at Amazing
Thailand Countdown 2025

Jan 03, 2025

#BEAUTY

The hair colours set to dominate 2025

Jan 02, 2025

hashtag_legendth

1,323 60.5K 2
posts followers following

#legend Thailand

Media

Luxury Fast-Forward

é) www.hashtaglegend.com/th and 1 more

/’a _ Followed by donut.nm, ormvinee and 11
gy "~ others
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DIGITAL

PLATFORM

www.hashtaglegend.com/th-th
www.hashtaglegend.com/th-en

) hashtag_legendth
hashtag_legendth
hashtag_legendth
@ @hashtaglegendth
@th_hashtag
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N #legend anniversary

thrille

L; #legendchat hend.
#legend100 '

it Hashtag Legendarfun Bnialve dhau
unAimDafLsUALLAsIELURTY September
2024 nwleiBil “Celebrating Legend's Style”
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Taxt/ Asst.Prof Rewat Chumnarn and Kantinan Srisan
Phatography/ Somkiat Kangsdawirun

18 Mlegend OCT 2024
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#legend anniversary

#legend celebrates the milestones achieved with-
in the luxury lifestyle publishing with its annual an-
niversary party, as well as giving thanks to those

who have been supporting the publication. The

HHH evening will bring together many of the city’s most
= esteemed celebrities, influencers, business exec-
utives, partners, and friends of the magazine. An

evening of entertainment and merriment awaits all

in attendance.
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N SIGNATURE
EVENT

#legendchat

Driving by the desire to showcase stories and insights
with a creative twist, leading to the unveil of “L.egend
Chat,” a creative talk session that grants access to an
exclusive treasure trove of untold stories and truly in-

sightful story from the very luminaries who shape the

creative landscape. This serves as a powerful testa-
ment to #lL.egend’s remarkable journey, solidifying its
position not only as a pioneering luxury lifestyle mag-
azine, but also as a formidable driving force in cham-
pioning the true worth of the creative industry.
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#legend100
™
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€ SIGNATURE
\ EVENT

#legend100

#legend100 is a curated selection of Thailand’s most influential figures, chosen with great
care by the editorial team of Hashtag Legend Thailand for their excellence and leadership
in a variety of fields. This exclusive list transcends the traditional focus on fashion and
jewellery, extending into lifestyle sectors such as dining, travel, and entertainment. It also
highlights successful entrepreneurs, actors, and key opinion leaders who have not only
achieved national acclaim but have also made a significant impact on the global stage.
These individuals are recognised as cultural pioneers, shaping the trends and tastes of
a broad audience.Each member of the #legend100 has been thoughtfully selected to
reflect the values and direction of Hashtag Legend Thailand, which is guided by our core
principles of being Inclusive, Insightful, and Dynamic. The list is refreshed annually to
ensure that we continue to showcase a diverse range of individuals whose profiles and
achievements align with these values. Our goal is to consistently present the very best in
their fields, offering our audiences a source of inspiration and insight from those who are
driving change and setting new standards of excellence.This annual selection celebrates
those who influence not just their industries but also the broader cultural landscape,
making the #legend100 a hallmark of distinction and thought leadership in Thailand.

40 #egend SEPT 2024
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OUR SERVICES

COVER FASHION SET
DIGITAL COVER FASHION SET
FASHION FILM
STILL LIFE
VIDEO PRODUCT LAUNCH
ADVERTORIAL

\ SOCIAL MEDIA POST
DISPLAY BANNER
EVENTS




#legend
COVER FASHION SET
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ashtaglegend com/th
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THE MAIN FASHION SPREAD OF HASHTAG LEGEND THAILAND IN PRINT AND ONLINE.
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FASHION SET

A DARING
STATEMENT

_MODERN CHIC
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DIGITAL COVER
FASHION SET

A fashion spread in the issue featuring captivating stories of
individuals who are currently the talk of the town in Thai society.
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WEBSITE &
SOCIAL MEDIA

#legend

hion Sheauty Swatches & Sjewellery Sdining Sculture Stoys #travel flegend100 fvideo #pr

#DIGITAL
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emw.‘g gendth . Phurmwat Hinunsa hotographer: Somkiat Kangsdalwirun
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Photo Digital Cover Photo Album VDO behind the scenes VDO exclusive interview

Content on Website (ENG/THA)




#legend
FASHION FILM

A collection of extraordinary stories and moments,
both in front of and behind the scenes, bringing the
exciting world of fashion to life.




#legend
STILL LIFE

Stunning set of product pack shot presented gracefully on
Hashtag Legend’s print and online.




#legend
VIDEO PRODUCT LAUNCH

A special service offered by Hashtag Legend Thailand to
highlight the appeal of newly launched items or exclusive
events filled with memorable moments.




#legend
ADVERTORIAL

In-depth stories showcasing the allure of elevated lifestyles,
from newly launched items and travel destinations to premium

experiences in dining, drinking, and leisure.
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#legend
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Van Cleef & Arpels has created a piece of
lucky jewellery in the Alhambra collection

ya Chaibsttiporn | Phetogragher: Couttesy of Van Cleef & Arpels
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About Videos
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Van Cleef & Arpels Fasridananiniaalszinh Tendu
warilmi Tuwaaiangi ‘Alhambra’
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#legend
SOCIAL MEDIA POST

The latest updates covering all aspects of an elevated lifestyle,
not solely focused on fashion and jewellery but also including
captivating stories about lifestyle trends such as dining, drink-
ing, travel, and intriguing homeware.

) hashtag_legendth
hashtag_legendth

hashtag_legendth

hashtag_legendth B L 6
@ @hashtaglegendth ;

@hashtaglegend_th
0 139K 341K

Hashtag_legendth

27K likes + 27K follower
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#legend
DISPLAY BANNER

Desktop & Mobile

Position: Banner B
Position: Banner C/D
Position: Banner E/F/G/H

= E

#legend -

Banner
E/F/G/H

Banner B
1920x1080




#legend
DISPLAY BANNER

Desktop & Mobile

Position: Banner 1/J

Banner |
1630x790

BannerJ
1630x790




#legend
ADVERTISING RATE

Frequency Monthly Magazine
Colour Four Colour

Position THB
Double Page

Double Page 2,3
Double Page 4,5
Double Page 6,7
Masthead

Facing Editor

|etter to Editor

Facing Content

DPS between Content
Advertorial

Full Page

Inside Back Cover
QOutside Back Cover

250,000
230,000
230,000
210,000
100,000
100,000
100,000
120,000
200,000
200,000

80,000
100,000
250,000

Special Layout
Z-Fold

480,000
Art Card (210 gsm.) .

200,000

Deadline *Thi i 0
Booking 6 weeks preceding the month of publication s rate doesNaTiNaluaS 7o VAT

Material 4 weeks before publication date

Cancellation
Cancellations are not permitted within 10 weeks prior to the publication month.




Programme  : InDesign (Package)
e e n lllustrator (Create Font)
Photoshop (Resolution 300dpi)
Adobe Acrobat (Hi-res, Create Font)

AW file upload on Google Drive

Cover Double Page (Continue Picture)

Bleed size 230x300 mm. Bleed size 230x300mm.

Bleed size 230x300 mm.

Single Page Double Page (Separate Picture)

U.
D
e

Bleed size 230x300 mm. Bleed size 230x300 mm.

Bleed size 230x200 mm. Bleed size 230x300 mm.




#legend
DIGITAL RATE

Advertising Dimension

Display Banner

Banner B 1920x1080 250,000
Banner C/D 640x360 100,000
Banner E/F/G/H 640x360 60,000
Banner 1/J 1630x790 40,000

Special Campaign

Cover Fashion Set 700,000
Digital Cover Fashion Set 500,000
Fashion Film 500,000
Video Content 400,000
Advertorial 120,000

Social Media Post
Facebook 50,000 / Post

Instagram 50,000 / Post

;r('kT_Ic_’kb 50,000 / Post
e 50,000 / Post

Cancellation
Cancellations are not permitted within 10 weeks prior to the publication month.

*This rate does not include 7% VAT




THAILAND

Luxury Fast-Forward hashtaglegend com/th

#Iegend

Hashtag Legend (Thailand) Company Limited
29 Vanlssa Bundmg Unit B, Floor 21, Chidlom Road,Lumphini, Pathumwan,
;_=;__.____Bangkok 10330 THAILAND

- Contact Us

' Nattaya (Pim) Bovornsettanan

m s e Sales Director

~ “Mobile: +66 89 798 6662 e
o Eman pim@hashtaglegend.com =~ = = "~

' Yuwida (Kwang) Tanoree
- Corporate Sales Director “.
“Mobile: +66 88 593 9649 -
Emau kwang@hashtaglegend ole

Tatthep (Moo) K|atkamo|hu S A
‘Sales Manager
Moblle +66 87 896 3556 o _
Eman moo@hashtaglegend Com_.-_.';"- 7k

R




